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Social media platforms such as Facebook, X (formerly 
Twitter), TikTok, and Instagram have revolutionised how 
organisations communicate. For the PSA, these platforms 
serve as invaluable tools to disseminate information, fos-
ter engagement and amplify members’ voices. By lever-
aging the power of social media, the PSA ensures that 
its messages reach a wide audience. Shop stewards are 
requested to encourage members to participate.

Stay informed
One of the primary benefits of following the PSA on so-
cial media is access to timely and relevant information. 
Whether it's updates on negotiations, announcements 
about upcoming events, or news articles relevant to pub-
lic servants, the PSA's social media channels serve as a 
comprehensive source of information. 

Get involved
Getting in touch with the PSA via social media is easy. 
Here are a few steps to take to stay connected and en-
gaged:

Follow the PSA: Start by following the PSA on the pre-
ferred social media platforms (Facebook, X, Instagram, 
TikTok) to stay updated with the latest news.

Engage with content: Like, comment, and share posts 
that resonate with you. Engagement increases the visi-
bility of the PSA's message and encourages meaningful 
discussions.

Reach out: If you have questions, concerns, or feed-
back, don't hesitate to reach out to the PSA directly via 
social-media messaging. The PSA's social media team 
will assist with any enquiries.

PSA social media links
Facebook: www.facebook.com/public.servants.associa-
tion
X: www.twitter.com/unionofchoice
Instagram: www.instagram.com/psa_union/
YouTube: www.youtube.com/channel/UC57pMQaFfM1t-
dw-6NVQMX6A
TikTok: https://www.tiktok.com/@unionofchoice

PSA member structures

PSA member structures are established in all provinces to 
promote the organisation of members, obtain their man-
dates, and improve communication with members. It is im-
portant to understand PSA member structures and shop 
stewards are requested to refer members to the PSA’s 
website (www.psa.co.za) where such detailed information 
is available by means of the following links: 

PSA member structures
https://www.psa.co.za/structure/member-structures 
Full-Time Shop Stewards
https://www.psa.co.za/structure/shop-stewards 

REMEMBER: Verify the authenticity of PSA accounts 
to ensure you're contacting official PSA channels. 


